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THE JOURNEY 
Shopper Marketing 2.0
A Conference by the Geometry Global Group and Kreatív

Budapest, 25th September 2015 – the Geometry Global Group of Agencies in Hungary and Kreatív, the magazine for communication professionals are organizing together a conference on shopper-oriented campaign planning. The conference focuses on the purchase decision journey which is no longer linear or sequential. The aim of the event is to walk through this journey with the help of key experts coming from various disciplines of advertising to find effective ways of communication in this new world driven by the consumers. 

The purchase decision journey is no longer linear or sequential. Digital is now fully embedded into consumers and shoppers’ lives, driving brand value is as important as driving brand love and company reputation adds a third dimension to the full story. With the help of key experts coming from various disciplines of advertising you are going to hear inspiring thoughts on the following topics:
· What can advertisers learn from behavioral science?
· How can you monetize the value of your brand story in the digital world?
· What is the role of the big brand idea in this new era?
· How can you uncover deep insights rooted in the purchase decision journey and build your strategy around these?
· Where and how can corporate reputation play a role in the decision journey? 

The invited guests are marketing leaders from the CEE region, focusing on Hungary, Slovakia, Czech Republic, Romania, Austria, Poland. 

[bookmark: _GoBack]Among the already confirmed leaders you can find Brian McCarter, Head of Planning, EAME, Ogilvy & Mather (The New Idealism: How Companies are Growing by Guiding), Jez Groom, #ogilvychange CEO (Behavioral marketing), Michael Frohlich, Ogilvy Public Relations UK CEO / EAME COO (PR), Simone Ratti, Geometry Global Senior Innovation Manager (Journey marketing), Jason Carmel, Global SVP, Marketing Sciences, Possible (Digital - Monetizing the Value of a Story), Petra Průšová, Managing Director Central Europe, Millward Brown (Research). 

The conference will be held 11th November 2015 in Budapest. More information: http://thejourney.kreativ.hu/2015/topics.php



Geometry Global
Geometry Global is an award-winning, multi-practice marketing agency that influences people's buying behavior with transformative creative solutions informed by rich data and sharp insights. Using cutting edge insight tools to map and analyze people's Purchase Decision Journeys, the agency develops brand engagement programs that drive conversion and measurably impact client business. With teams in 56 markets, Geometry Global is the largest and most international agency of its kind and has expertise in shopper, digital, experiential, relationship, promotional and trade marketing. Geometry Global is a WPP company. (NASDAQ: WPPGY).  www.geometry.com.
In Hungary Geometry Global teamed up with top WPP companies such as Ogilvy & Mather, Redworks and Hill+Knowlton in 2014, forming a unique group of agencies capable to cover the full purchase decision journey with outstanding communication solutions. 
Contact:
Reka Salyi, Group Managing Director
reka.salyi@geometry.com 
+36 1 214 6750


Kreatív
Since its foundation in 1991, Kreatív has been Hungary’s leading magazine for communication professionals, aiming at decision-makers in the field of media, PR, marketing and communications. 
Contact:
Kinga Havas, senior project manager
havask@kreativ.hu
+36 1 430 4563
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